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Officers of Macedon Ranges Shire Council are currently engaged in preparing or 
revising structure plans for the key towns of the Shire in order to guide future 
development.   In order to assist in the preparation of these plans, it is useful to 
have an understanding of the likely demand for employment activities and the 
ways in which that demand can be satisfied by the existing activity centres in 
each town.  In particular, the Council is keen to understand the demand and 
supply issues for retail and other commercial space in each town.   

This report provides an assessment of the retail and other commercial issues in 
the town of Kyneton and its town centre.  The key purpose of the report is to 
assist Council officers to prepare an Outline Development Plan for Kyneton by 
providing an estimate of any requirements for new commercial space in the 
town.   

The report has been prepared by development economist Tim Nott and builds on 
previous work on commercial land-use planning for Kyneton. 

 This present report examines: 

 the existing activity in the centre 

 the trade area of the centre 

 the retail spending of the trade area 

 the current balance between retail demand and supply 

 a forecast for future retail demand 

 an assessment of future demand for other commercial activities 

 an estimate of commercial space requirements 

 an assessment of appropriate locations for any new activities that may be 
required 

 
 
 
 

 
This report does not deal with the demand and supply of industrial land, which 
is being assessed in a separate report.  In this report, the term commercial 
activity is used to describe non-industrial business activity – shops, offices, 
wholesalers etc. 

1 Introduction 
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2.1 The Commercial Centre 

Kyneton is a long established central Victorian town and the major service centre 
in the north of the Macedon Ranges Shire.  The town centre was laid out in the 
19th Century astride the main road between Melbourne and Bendigo but the 
town was bypassed by the Calder Freeway a decade ago. 

Key features of the town’s commercial centre include: 

 A medium sized Safeway supermarket provides the key retail anchor along 
with a smaller IGA store, two small discount department stores and a wide 
range of specialty shops 

 For the most part, the commercial centre is an attractive strip shopping 
centre that extends along High Street, Mollison Street and Kyneton Main 
Road (Piper Street) 

 The centre has a historic streetscape and many historic buildings in Mollison 
Street and, particularly, in Piper Street 

 Piper Street is a tourist precinct, hosting a range of eateries, antique shops, 
galleries, gifts and homeware outlets 

 The centre contains a substantial array of civic buildings including the Shire 
offices, library, mechanics institute, large post-office, freemasons hall and so 
on 

Outside the town centre there is no significant retail activity in Kyneton, although 
there are some wholesale outlets in the industrial precincts of the town. 

 

 

 

 

Figure 1:   Kyneton town centre 

Source:  base map from Google Earth 

 

2 Kyneton Commercial Activity  

Railway station 

Supermarkets 
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Figure 2:   Central Kyneton Zoning Plan 

Source:  Land Victoria, 2009 

 

 

2.2 Size of commercial activity 

The following table provides an estimate of commercial activity in Kyneton town 
centre. 

 

 

 

 

 

Table 1:   Estimate of activity on commercial land in Kyneton 

Source:  Council records and consultant surveys 

 

Activity Premises Floorspace

No. sq m

Supermarkets and grocery stores 6 3,705

Other food retailing 13 2,184

Department Stores 2 1,000

Clothing and soft-goods 13 2,639

Household goods 21 6,159

Recreational goods 6 1,092

Other retailing 24 3,383

Food service 31 4,769

Retail services 11 1,300

Total retail 127 26,231

All Activities

Retail 127 26,231

Health 14 1,575

Auto services 7 3,193

Entertainment and recreation 3 995

Civic and Government 12 6,017

Hotels and accommodation 8 4,172

Other services 22 4,922

Financial services 8 1,455

Professional service 12 1,738

Property services 6 1,330

All Activities 219 51,628

Vacant shops and offices 17 3,455
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Kyneton has approximately 51,600 sq m of occupied commercial floorspace, of 
which 26,200 sq m or 51% is providing retail goods and services, with a wide 
range of offices, civic facilities, hotels and other commercial activities making up 
the difference. 

 

2.3 Vacancy Rate 

The vacant space is 3,500 sq m, which accounts for 6% of all space in the centre.  
This space comprises 2,600 sq m of shop units and 900 sq m of other space.  This 
level of vacant space is influenced by several large vacant units such as the 
recently closed Mollison Motors premises on Mollison Street (a total of 
approximately 900 sq m), a former furniture shop on Mollison Street (450 sq m) 
and the former Steamship restaurant (450 sq m). 

In general, the level of vacant space is at moderate levels, particularly 
considering the situation several years ago when vacant shop units were 
estimated to amount to 8% of retail space (see Nott, 2005).  This reduction in 
vacant space has been a result of a resurgence in the Piper Street tourist retail 
precinct.  

 

2.4 Jobs 

Using standard estimates of jobs per sq m for the various activities, the number 
of jobs in the local commercial sector is likely to be between 1,400 and 1,600, 
making this one of the key employment precincts within Macedon Ranges Shire.  

The following sections examine the retail sector in Kyneton as the key influence 
on the future development of the centre. 

Retail categories used in this report 

Food and groceries – supermarkets, general stores, 
liquor outlets, specialty food outlets 

Household goods – homeware, hardware, 
furniture, floor coverings, curtains and blinds, 
electronic goods etc 

Other retail goods – sporting goods, toys, 
bookshops, newsagents, chemists, florists, 
jewellers, second hand goods etc 

Food service – cafes, restaurants and take-away 
food outlets 

Retail services – hairdressers, beauty parlours, 
video rental  
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This section places the Kyneton Town Centre in its regional context and identifies 
a trade area for the centre.  The population and retail spending of this trade area 
are estimated. 

 

3.1 The Activity Centre Network in the Region 

Most communities in Victoria are served by a network of activity centres, with 
each centre performing a different role and providing a different, albeit 
overlapping, set of goods and services.  This network is usually described as a 
hierarchy; larger, fewer centres deliver regional level services and offer a more 
complete range of retail goods; smaller, more numerous centres offer localised 
services and a smaller range of retail goods usually providing day-to-day 
groceries and convenience items.  

The following table sets out the activity centre hierarchy used in this report. 

In retail planning terms, the size and function of Kyneton’s commercial precinct 
make it equivalent to a community level centre (or a very large neighbourhood 
centre). 

 

 

 

 

 

 

 

 

 

Table 2:   Broad hierarchy of activity centres 

Level in the 
hierarchy 

Retail role Relevant example Typical 
catchment 
population 

Indicative 
retail  
floorspace 

Capital City 
Central Activities 
District 

Extensive comparison goods and 
services; culture, entertainment; 
dining.  Includes department 
stores and many specialty stores 

Melbourne CAD 1 million plus More than 
300,000 sq m 

Regional centre Extensive comparison goods and 
entertainment.  Includes 
department store, supermarkets 
and many specialty stores.  Also 
applies to some large specialty 
centres that cater to an extensive 
catchment  

Bendigo CBD 

Highpoint 

100,000 plus More than 
70,000 sq m 

Sub-regional 
centre 

Routine comparison goods as well 
as food and groceries. Includes 
discount department store, 
supermarkets and specialty 
stores.  Also applies to some 
specialty centres that cater to a 
significant catchment 

Sunbury 

 

40,000 plus 20,000 to 
40,000 sq m 

Community 
centre  

Food and some comparison 
goods.  Includes supermarkets 
and specialty stores 

Kyneton 

Gisborne 

10,000 to 
30,000  

15,000 to 
25,000 sq m 

Neighbourhood 
centre 

Mainly food and groceries and 
other convenience goods and 
services.  Includes supermarket(s) 
and specialty stores 

Woodend 

Romsey 

5,000 to 
15,000 

2,500 to 
12,000 sq m 

Local centre Convenience goods.  Usually 
comprises a corner grocery store 
and may include take-away food 
and local services 

Mt Macedon Up to 2,000 Up to 1,000 
sq m 

3 Kyneton and its Region 
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3.2 Kyneton’s trade area 

The retail and other commercial activities in Kyneton serve an area larger than 
the township.  The retail trade area of an activity centre is the area from which it 
gets most of its retail sales.  The extent of a trade area is influenced mainly by 
the location of competing centres and the travel patterns of residents.  The 
precise boundaries are usually set by the analyst to coincide with convenient 
statistical areas for which data is available.  In this case, the trade area for 
Kyneton is based on the Statistical Local Area defined by the ABS.  The trade area 
is illustrated in the figure opposite, along with the location of competing activity 
centres. 

It is likely that the residents of Lancefield, Woodend and other surrounding 
towns also use Kyneton for a portion of their retail needs (large supermarket 
shopping, specialty foods, furniture and dining out, for example).  This retail 
expenditure may be undertaken in conjunction with trips to Kyneton for other 
purposes, such as work, secondary schooling, recreation, visits to the hospital or 
doctors, and so on.   Kyneton has several regional attractors including its strong 
manufacturing sector, two secondary schools and the only public hospital in the 
Shire. 

In addition to drawing strongly from the area surrounding its immediate trade 
area, Kyneton also has a significant expenditure from tourists and other 
travellers on the Calder Freeway. 

Kyneton and surrounds is dependent on three main industries for its income: 

 Farming 

 Manufacturing, particularly meat production 

 Tourism 

These industries are successful and longstanding, but result in a relatively modest 
socio-economic status, which is reflected in the statistical averages for the area.  

 
 
 
 

 
 
Figure 3:   Kyneton Trade Area 

Source:  Base map from Google Maps 

 

 

 

Key to Activity Centres 

 
  Sub-regional centre 

 
  Community Centre 

  Neighbourhood centre 
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3.3 Trade Area Characteristics 

The broad economic characteristics of the population in the trade area are 
provided in the table below. 

 

Table 3:   Selected characteristics of the Kyneton Trade Area, 2006 

Source:  ABS, Census of Population and Housing, 2006 

 

These figures show that the trade area is relatively old compared with the State 
as a whole, and has a relatively small proportion of people born overseas.  The 
area is also much less well off that the State as a whole (even after taking into 
account the small household size).  This may be a result of the relatively small 
proportion of managers and professionals in the labour-force, as well as the 
relatively large number of people who are retired. 

 

3.4 Population Growth 

The population of the Kyneton trade area is estimated at 8,730 in 2008.  Recent 
growth is illustrated in the following table.  The area grew steadily at 0.9% to 
1.0% per year over the period from 2001 to 2007.  This rate of growth will 
continue for the foreseeable future according to the latest forecast available 
from State Government (DSE, 2004). 

 

 

The following figure illustrates the continued steady growth expected in Kyneton 
and surrounds.  The forecast has been constructed by applying the growth rate 
predicted by the State Government to the most recent estimated resident 
population figures from the ABS.  

 

Figure 4:   Recent and forecast population growth in Macedon Ranges – 
Kyneton SLA, 2001 to 2031 

Source:  ABS, 2008;DSE, 2004; consultant estimates 

 

The trade area population is forecast to be: 

 8,970 by 2011 

 9,810 by 2021 

 10,730 by 2031 

Area

Population 

(Census Count)

Median 

Age

Overseas 

born

Proportion of 

managers and 

professionals

Median 

Household 

income

Average 

household size

no. years % % $/week

persons per 

household

Kyneton urban area 4,286 42 9% 25% $730 2.3

Kyneton trade area 8,246 41 11% 30% $891 2.5

Metropolitan Melbourne 3,592,591        36 29% 35% $1,079 2.6

Victoria 4,932,322        37 24% 34% $1,022 2.6
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3.5 Retail Spending Per Person 

An estimate of current retail spending per person in the Kyneton trade area is 
provided in the table below.  The estimate is based on the Market Info micro-
simulation model which uses the ABS household Expenditure Survey, Census of 
Population and Housing and other data sources to provide estimates of small 
area spending patterns. 

 

Table 4:   Average annual spending per person, Kyneton Trade Area and 
Victoria, 2008 

Source:  Market Info, MDS Market Data Systems, 2002; ABS, Retail Trade Australia, 2008; 
consultant estimates; figures rounded 

 

These figures show that the trade area has retail spending per person that is 
below the average for Victoria as a whole, which is not surprising considering the 
relatively low household incomes in the Kyneton trade area.   

 

 

 

3.6 Total Retail Spending 

Given the population identified previously (8,730) and the average spending per 
person, it is possible to calculate the total retail spending of residents in the 
Kyneton trade area. 

 

Table 5:   Population and total annual retail spending of Kyneton trade 
area residents, 2008 

Source:  Market Info, 2002; ABS Retail turnover by industry, 2008; consultant estimates; 
figures rounded 

 

Total retail spending by residents of the Kyneton trade area is approximately $94 
million per year in 2008.  Of this, $45 million, or 47% was spent on food and 
groceries. 

 

Retail type
Kyneton trade 

area Victoria

Comparison of 

Kyneton with 

Victoria
$ $ %

Food and groceries $5,100 $5,200 98%

Household goods $1,800 $2,000 90%

Other goods $2,400 $2,700 89%

Food service $1,300 $1,500 87%

Retail services $200 $300 67%
Total retail spending $10,800 $11,700 92%

Retail type

Retail 

spending per 

person
$ $m %

Food and groceries $5,100 $44.5 47%

Household goods $1,800 $15.7 17%

Other goods $2,400 $20.9 22%

Food service $1,300 $11.3 12%

Retail services $200 $1.7 2%
Total retail spending $10,800 $94.3 100%

Total retail spending
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An estimate of retail sales in the trade area is made here by applying appropriate 
retail turnover figures ($ per sq m) to estimates of retail floorspace.  The retail 
turnover figures have been calculated from industry standard figures, with some 
allowance for local conditions and using experience from elsewhere.   The retail 
turnover figures in Kyneton are relatively low compared with Victorian averages 
because of the significant number of second-hand goods shops and part-time 
tourist enterprises. 

As a first step in the calculation, the table below provides an estimate of the 
retail floorspace in the trade area. 

 

Table 6:    Retail floorspace in Kyneton trade area, 2008 

Source:  Council records and Consultant surveys, 2005 and 2009 

Note:  elsewhere in the trade area comprises retailing in the towns of Malmsbury, Tylden 
and Trentham 

  

The trade area has approximately 29,300 sq m of retail floorspace, with 90% of 
this in the Kyneton town centre and the remainder in surrounding towns. 

 

The following table provides an estimate of retail sales in the trade area.  The 
table assumes relatively low retail sales per sq m because of the nature of the 
shops in the trade area – with a number of second-hand goods outlets and part-
time shops - and because of the relatively low spending power of local people.   

 

Table 7:   Estimate of annual retail sales in the Kyneton trade area, 2008 

 Source:  consultant estimates 

 

Total retail sales in the trade area are estimated at $124 million per year (in 
2008).  Of this, $49 million, or 37% is attributable to the sale of food and 
groceries.  The Kyneton town centre has retail sales of approximately $123 
million per year.  

The following section looks at the balance between supply and demand for retail 
space in the trade area 

4 Retail Sales in the Trade Area 

Retail type

Kyneton town 

centre

Elsewhere in trade 

area

Total in trade 

area

sq m sq m sq m

Food and groceries 5,890 790 6,680

Household goods 6,460 180 6,640

Other goods 7,810 1,320 9,130

Food service 4,770 750 5,520

Retail services 1,300 0 1,300
Total retail 26,230 3,040 29,270

Retail type

Retail 

floorspace

Estimate of sales 

per sq m in 

Kyneton Retail sales

sq m $/sq m $m

Food and groceries 6,680 $7,300 $48.8

Household goods 6,640 $3,500 $23.2

Other retail goods 9,130 $3,500 $32.0

Food service 5,520 $3,200 $17.7

Retail services 1,300 $2,200 $2.9

Total retail 29,270 $4,300 $124.5
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The shops in the Kyneton Trade Area provide goods and services to both 
residents and visitors.  The table on this page provides an estimate of the 
proportion of sales in each retail category that is contributed by visitors (based 
on experience from elsewhere) and residents.  In all, around 43% of retail sales in 
the trade area ($53 million per year) are made to people from outside the trade 
area.  These include people from Lancefield and Woodend, people from the 
wider region and people travelling through on the Calder Freeway.  People from 
within the trade area contribute around $71 million per year.  This represents 
75% of all retail spending by residents. 

In other words, 25% of spending “escapes” 
from the trade area to shops elsewhere.  In 
particular, spending by trade area residents 
flows to larger centres that specialise in 
comparison goods shopping such as Bendigo, 
Sunbury and the regional shopping centres of 
Melbourne.   

In general, Kyneton is highly self-contained; 
that is, residents tend to shop locally and the 
level of escape spending is relatively small.  
(This is reinforced by the relatively low level 
of commuting out of the area, compared 
with the southern parts of the Shire.) 

Escape spending is highest in the comparison 
goods sectors, but even here the leakage is 
relatively small as Kyneton has a variety of 
household goods outlets including furniture, floor-coverings, window coverings, 
electrical goods and homewares.  Importantly, these are mainly located in 
outlets in the town centre and not in peripheral sales precincts away from the 
centre. 

 

This estimate of the balance of retail supply and demand shows that the Kyneton 
trade area is strongly reliant on spending by visitors.  This is evident from the 
types of shops in the tourist retail precinct of Piper Street with its gifts, 
homewares, galleries and food outlets, and in Malmsbury which still caters for 
travellers despite being bypassed by the Freeway recently. 

 

The following section looks at the prospects for growth in retail provision in the 
Kyneton trade area. 

5 Current Retail Supply and Demand 

Table 7: Spending, sales and escape expenditure, Kyneton Trade Area, 2008 

Retail Category

Current 

sales

Sales to 

residents

Total 

resident 

spending

$m % $m $m $m $m %

Food and groceries $48.8 25% $12.2 $36.6 $44.5 $7.9 18%

Household goods $23.2 55% $12.8 $10.5 $15.7 $5.3 33%

Other goods $32.0 55% $17.6 $14.4 $20.9 $6.6 31%

Food service $17.7 55% $9.7 $7.9 $11.3 $3.4 30%

Retail services $2.9 40% $1.1 $1.7 $1.7 $0.0 2%
Total retail spending $124.5 43% $53.4 $71.1 $94.3 $23.2 25%

Sales to visitors Escape spending

 

Source:  consultant estimates 
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The retail growth prospects of the Kyneton trade area rely on: 

 Any existing shortfall in retail provision 

 growth in the retail needs of local people as the trade area population grows 
and as real disposable income rises 

 investment to capture more spending by visitors 

 competition from other locations 

Any further retail investments in Kyneton also rely on space being available in 
appropriate locations; and this could include vacant shop units and land for new 
building. 

[Retail growth prospects also rely on the economic cycle.  It appears that an 
economic slowdown is currently in progress, with the possibility of a period of 
economic decline.  However, judging by the history of the last 150 years or so, 
this will rebound to a period of renewed growth (hopefully in a more sustainable 
form than previously).  In understanding demand for land-use over several 
decades, it is usual to ignore the short term fluctuations of the economic cycle.]  

 

6.1 Existing Retail Needs  

The previous section has identified that the trade area is able to supply most of 
the retail needs of the local population, with this provision bolstered by the 
spending of visitors from the wider region and from further afield.   

The most pressing need is for an improvement in the viability of local retailing.  
The turnover in local shops is relatively low, which results in shorter opening 
hours and lower employment by some local retailers than their counterparts 
elsewhere.   Such an improvement will come mainly from growth in local retail 
spending. 

 

 

6.2 Growth in Retail Spending 

Retail spending in the trade area is likely to grow as a result of growth in the 
population and growth in real spending per person as real incomes increase.  
Real growth in retail spending per person has averaged around 1% per year over 
the period since 1983.  This long term rate of growth, over several economic 
cycles, is used here. The following table provides an estimate of how spending on 
various retail categories will change over the period to 2031.  

 

Table 8:    Forecast of annual retail spending by residents of Kyneton trade 
area, 2008 to 2031 ($2008) 

2008 2011 2021 2031

Resident population 8,730 8,970 9,810 10,730

$m $m $m $m

Food and groceries $44.5 $47.5 $56.9 $68.7

Household goods $15.7 $17.0 $19.6 $24.7

Other goods $20.9 $22.4 $26.5 $32.2

Food service $11.3 $11.7 $14.7 $17.2

Retail services $1.7 $1.8 $2.0 $3.2
Total retail spending $94.3 $100.5 $119.7 $145.9

Source:  consultant estimate 

 

Retail spending by residents of the Kyneton trade area is forecast to grow from 
$94 million in 2008 to $146 million in 2031, a growth of $52 million.  Much of this 
spending has the potential to be made in the Kyneton trade area. 

 

6 Future Retail Growth Prospects 
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6.3 Retail Floorspace Potential 

The following table provides an estimate developed for this report of the 
potential growth in retail floorspace in the trade area over the period to 2031. 

The assumptions behind this estimate of floorspace potential include: 

 Retailers become continuously more efficient and retail sales per sq m rise 
by 0.5% per year 

 Over and above gains in efficiency, retail turnover per sq m in Kyneton 
gradually improves towards a rate that is more typical of the retail industry 
in Country Victoria 

 Escape spending in each category remains the same as at present. 

 Spending by visitors continues to form the same proportion of overall sales 
as currently 

 

Table 9:   Growth in retail floorspace potential  for the Kyneton trade area, 
2008 to 2031 

Source:  consultant estimates 

 

This estimate of the growth in retail floorspace potential suggests that the 
Kyneton trade area would be capable of supporting an additional 5,200 sq m of 

retail floorspace by 2031.  Of this, 37%, or 1,900 sq m would be needed for food 
and groceries.  

 

6.4 Retail Growth Prospects in Kyneton town centre 

Kyneton town centre is by far the largest activity centre in the trade area and is 
likely to accommodate a large proportion of the retail growth potential of its 
catchment.  This is generally beneficial for residents and retailers since a 
concentration of shops creates more foot-traffic which leads to more investment 
and an improvement in service provision.  However, not all the potential 
floorspace will be developed in Kyneton town centre, as discussed below. 

As Kyneton grows some parts of the town are becoming a long walk from the 
town centre, including the eastern and southern urban fringes where most 
growth is occurring.  There is merit in providing a small retail service in these 
areas in order to have shops within walking distance.  Two local activity centres, 
one in the east and one in the south of the town would be justified.  These local 
activity centres could provide small scale health, recreation and other 
commercial services as well as retailing.  A business zone already exists for this 
purpose in the east of the town on Caroline Chisholm Drive. 

It is also prudent to allow some growth in retail provision in the outlying towns of 
the trade area, although this is unlikely to be substantial given the small size of 
these settlements. 

In addition, some of the potential floorspace required to service the trade area 
will be supplied in the form of large format outlets that also have a significant 
wholesale function.  These type of outlets usually supply household goods such 
as hardware, furniture, floor-coverings and so on.   

In the main, Kyneton town centre has provided these types of goods from outlets 
in the town centre.  Given the size of the catchment, the town may continue to 
provide household goods from smaller stores that can fit happily in the town 
centre.  However, there may be some demand, particularly for trade-related 
outlets and for car and boat sales, that may require sites that are unencumbered 
by heritage restrictions and which allow for plentiful on-site car-parking.  These 

Retail type

2008 to 

2011

2008 to 

2021

2008 to 

2031

sq m sq m sq m

Food and groceries 300 1,100 1,900

Household goods 400 300 1,000

Other goods 400 500 1,100

Food service 200 700 400

Retail services 0 100 800
Total retail 1,300 2,700 5,200
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kinds of outlets can be accommodated on sites such as the small industrial area 
between High Street and Bourke Street at the south eastern entry to town, or on 
the eastern part of Beauchamp Street close to the middle freeway entry to the 
town.  These areas would need to be rezoned to B4 to accommodate retail 
development (although these areas already have a sales element to their 
activity).  

The following table provides an estimate of how the retail potential of the trade 
area over the period to 2031 would be allocated.  It takes into account the 
discussion above.  

 

Table 10:   Notional allocation of retail floorspace potential in the Kyneton 
trade area, 2008 to 2031 

Source:  consultant estimates 

Notes:  The retail floorspace in the peripheral sales precinct is equivalent to the floorspace 
potential generated in household goods.  The size of outlets may be larger than this as 
they may also cater for wholesale sales.  The floorspace in the local centres is sufficient to 
accommodate a general store and several specialty shops. The floorspace allocated to the 
Kyneton town centre constitutes the remainder of the floorspace potential.  

 

The notional floorspace allocation outlined above suggests that the Kyneton 
town centre will be required to accommodate a further 1,300 sq m in food and 
grocery space and 1,700 sq m of other retail space over the period to 2031. 

This is a relatively modest level of growth which is predicated on the assumptions 
outlined above including the assumption that the efficiency of retail space in 
Kyneton will improves over time.  If the efficiency of retail space does not 
improve – if, for example, there is a growing trend towards part-time shops - 
then more space will be required. 

In any case, the retail industry is dynamic and the local retail sector will continue 
to evolve as new firms enter the market and the competitive strategies of 
retailers change.  The floorspace potential identified here would allow: 

 Expansion of one or more of the supermarkets (or development of a new 
supermarket with possible closure of one of the existing supermarkets or 
other food and grocery outlets) 

 Development of a further small discount department store such as a Country 
Target or similar 

 Introduction of more chain store fashion houses 

 Continued diversification of tourist-related retailing, including fashion, art 
and craft as well as antiques, homewares and food 

To a large extent, the success of the local retail sector will depend on the wider 
local economy, including its substantial manufacturing sector and the success of 
any efforts to diversify the “export” industries of the area. 

 

Location

Food and 

groceries Other retail Total

sq m sq m sq m

Kyneton town centre 1,300 1,700 3,000

Peripheral sales precinct 1,000 1000

Local centre in the east of Kyneton 200 200 400

Local centre in the south of Kyneton 200 200 400

Elsewhere in the trade area 200 200 400

Total 1,900 3,300 5,200
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In addition to the retail space in the Kyneton town centre, there is approximately 
25,400 sq m of non-retail space.  This space provides professional services, civic 
and community services, entertainment, wholesaling, repairs and other services, 
which are all important to the level of service for residents and businesses in the 
trade area.   

The demand for these services does not depend predominantly on the size of the 
local population but on a variety of factors including local skill and occupational 
levels, the business mix in the wider area, proximity to clients, transport access, 
availability of space, and the ability of local property developers.  No analysis of 
the wide variety of demand factors is made here.  However, in order to provide a 
useful guide for the planning process, this report makes a forecast based on the 
share of total floor-space taken up by non-retail activities in Kyneton and 
elsewhere. 

Currently, around 49% of the commercial space in the Kyneton town centre 
accommodates non-retail activities.  The following chart compares the 
proportion of non-retail space in Kyneton and a selection of other broadly 
comparable country towns in Victoria.   

The chart shows that there is no strong pattern of non-retail provision but that, 
in general, the provision is somewhere between 30% and 60% of all commercial 
space. 

For the purposes of this report, the demand for non-retail commercial space is 
estimated to be 50% of all commercial space required for the town centre.  This 
continues the existing balance between retail and non-retail space.  Accordingly, 
the report assumes that the demand for non-retail commercial space in town 
centre activities will be 3,000 sq m over the period to 2031. 

 

 

 

Figure 5:   Proportion of non-retail activity space in selected town 
centres 

Source:  consultant estimates based on various floorspace surveys 

 

The non-retail activities required in Kyneton town centre are likely to include: 

 Sub-regional services – employment agencies, government departments, 
finance and insurance offices, call centres etc 

 Local health services – doctors, allied health specialists etc 

 Professional services – lawyers, accountants and financial specialists, 
engineers and drafting agencies, education and media services 

7 Demand for Other Commercial Activities 
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 Other shop-front services – banks, laundries, travel agents, real estate 
agents 

 Civic activities – arts and leisure, museums and libraries as well as Council 
offices 

 Entertainment - hotel accommodation, cinema etc 

 Transport equipment – car and boat sales, tyre sales (although these would 
be better located in a B4 zone) 

The following section examines the land required to accommodate the retail and 
non-retail activities. 
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8.1 Demand for Activity Space 

The table below provides an estimate of the building area required for town 
centre activities in Kyneton over the period to 2031.  The calculations assume: 

 Kyneton will be required to accommodates 3,000 sq m of additional town 
centre retail space and a similar amount of non-retail activity space over the 
period to 2031 

 Retail development is at ground floor; 25% of other activity space is on 
upper floors 

 Vacant space will be taken up or redeveloped over the period 

 

Table 11:   Notional demand for building space to accommodate town 
centre activities in Kyneton, 2008 to 2031 

Source:  consultant estimates 

The total demand for activity space in the town centre will be 6,000 sq m over 
the period to 2031.  However, existing vacant buildings and development of 
offices on upper floors means that the footprint of additional new buildings to 
accommodate the demand will only need to be 2,000 sq m. 

 

8.2 Demand for Land 

The table below provides an estimate of the demand for land to accommodate 
the new buildings in the town centre.  The calculations assume that car-parking 
will be provided at reasonable rates (but less than specified in the planning 
scheme).  There may be justification to waive parking requirements altogether, 
pending the outcome of a current parking study currently being undertaken for 
Council.  In this circumstance, the land requirement for new buildings would be 
less than identified here. 

 

Table 12:   Notional demand for land to accommodate town centre 
activities in Kyneton, 2008 to 2031 

Source:  consultant estimates 

This estimate suggests demand for a further 0.5 ha of land to accommodate 
additional activities in Kyneton town centre over the period to 2031. 

The estimate makes no allowance for market choice, and for all the vacant space 
to be taken up, which may be unrealistic considering that at least some of the 
vacant space may be unsuitable for modern activities.  Taking these factors into 
account, it would be prudent to cater for 1 ha in additional land occupied by 
town centre activities.  

8 Land Requirements 

Retail

Other 

activity Total
sq m sq m sqm

Total demand for floorspace, 2008 to 2031 3,000 3,000 6,000

Existing vacant floorspace 2,600 900 3,500

Additional building floorspace requirement 400 2,100 2,500

Area in upper floors (25% of other activity space) 0 500 500

Building footprint required 400 1,600 2,000

Retail

Other 

activity Total

Building footprint (sq m) (A) 400 1,600 2,000

Car-parking requirement (spaces per 100 sq m) 6 3.5

Number of parking spaces required 24 74 98

Land required for car-parking (@ 30 sq m per space) (B) 700 2,200 2,900

Land required for landscaping and circulation @10% of total (C) 100 400 500
Total demand for land (sq m) (A+B+C) 1,200 4,200 5,400
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8.3 Options to Accommodate Land Requirement 

Kyneton town centre currently has eight vacant land parcels totalling 1.6 ha.  
These range from small allotments of 420 sq m and 550 sq m on Mollison Street, 
to the high profile vacant BP site of 0.1 ha on the corner of Mollison and Piper 
Streets, to a large site of 0.7 ha on the corner of Market Street and Ferguson 
Street.  In addition, there are several vacant buildings that may be suitable for 
redevelopment, including properties formerly occupied by Mollison Motors. 

On the face of it, then, there is sufficient land and vacant space to accommodate 
the expected growth.  However, the options to accommodate any large use that 
requires a site are limited.  There is presently only one vacant site capable of 
accommodating a small discount department store of 1,500 sq m, and this is less 
than ideal in terms of exposure to town centre foot traffic (the Market Street 
site).   

Large format uses that need a town centre location (supermarkets, discount 
department stores and large offices, for example) will need to occupy 
redeveloped space in the town centre.  It will be important that such uses 
complement the streetscape that makes Kyneton’s town centre such an 
attraction to visitors; without visitors from the region and further afield, the 
viability of the town centre will be compromised. 

Large format uses that do not require a town centre location, including trades-
related sales, and car and boat sales, for example, could be located in the triangle 
of land bounded by High Street and Bourke Street near the southern freeway 
entry to the town, or in Beauchamp Street East.  These locations provide 
exposure (in the south) and proximity to their trades and industrial client base (in 
the north).   

 

 

 

 

 

 

Figure 6:   Potential development sites in the town centre 

Source:  base photo from Google Earth 
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Kyneton is an attractive activity centre with an extensive mix of retail, other 
commercial and community uses.  The centre draws heavily on the spending of 
people from outside the immediate area – people from the wider region and 
visitors travelling on the Calder Freeway.  Currently the centre provides a 
successful retail mix, managing to accommodate a variety of comparison goods 
as well as local convenience goods. 

This assessment suggests that the town centre can continue to provide this 
central role for its trade area in the period to 2031.  Over that time up to 1 ha of 
land will be required to accommodate additional retail and other development.  
This assessment allows for the development of local activity centres in east and 
south Kyneton, modest development of peripheral sales on the edge of town and 
minor additions to retail floorspace elsewhere in the Kyneton trade area.   

There is sufficient vacant land and buildings to accommodate the expected 
growth in the town centre, although developers of larger format uses may need 
to spend time in assembling sites for redevelopment. 

 

 

 

9 Conclusions  
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